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UC Irvine Business School Professor Accepts Editorship for Prestigious 
Journal of Consumer Psychology

Irvine, Calif.- (December 15, 2011)  — Cornelia (Connie) Pechmann, professor of Marketing at UC Irvine’s Paul Merage School of Business, has accepted the editorship of The Journal of Consumer Psychology, a research publication devoted to psychological perspectives on the study of the consumer. Pechmann’s three-year editorship is effective January 1, 2012.  
“The Society of Consumer Psychology is thrilled to have Connie as the next editor for the Journal of Consumer Psychology,” said Vicki Moritz, Harvey Golub Professor of Business Leadership at the Stern School of Business at New York University, and president of the Society for Consumer Psychology. “We felt she was perfect for this role based on her own outstanding scholarship, her extensive editorial experience, the excellent service she has provided to the field, and the dedication she has shown to mentoring the next generation of consumer psychologists.”
	Pechmann holds an MBA, a Master’s degree in Psychology, and a PhD in marketing from Vanderbilt University. At UC Irvine, she teaches MBA level courses in micro marketing and geographic information systems as well as a PhD level experimental design course.
	 “Consumer psychology is a relatively new field that has become a dominant area of study,” said Professor Pechmann.  “I’m honored to be involved with the Society of Consumer Psychology and I’m humbled by my appointment as editor for their research journal.  Consumer psychology is a great discipline for studying consumer behavior and its impact on marketing and I welcome this opportunity to play an important role in furthering research in this area.”
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	Pechmann has published over 80 refereed articles, book chapters, reports and conference proceedings on advertising-related issues in leading journals including Journal of Consumer Psychology, Journal of Consumer Research, Journal of Marketing, Journal of Marketing Research, and American Journal of Public Health.  Also, Pechmann has received over $2 million in grants to study anti-smoking communications including a recent NIH grant to study virtual quit-smoking groups on Twitter. She received the Pollay Prize for Research in the Public Interest in 2009 and the Journal of Consumer Research Best Article award in 2005.
	Pechmann consulted for several years on the U.S. Office of National Drug Control Policy’s national youth antidrug media campaign. She has also assisted with antismoking advertising campaigns in Massachusetts, Canada, and California, and has testified at California State Senate hearings on tobacco control issues. Articles citing Pechmann’s research have appeared in The Wall Street Journal, New York Times, Washington Post, Los Angeles Times and USA Today, and she has appeared on CNN, ABC, and CBS News. 
About The Journal of Consumer Psychology
The Journal of Consumer Psychology is devoted to psychological perspectives on the study of the consumer. It publishes articles that contribute both theoretically and empirically to an understanding of psychological processes underlying consumers' thoughts, feelings, decisions, and behaviors. Areas of emphasis include, but are not limited to, consumer judgment and decision processes, attitude formation and change, reactions to persuasive communications, affective experiences, consumer information processing, consumer-brand relationships, affective, cognitive, and motivational determinants of consumer behavior, family and group decision processes, and cultural and individual differences in consumer behavior. 
About The Paul Merage School of Business at UC Irvine
The Paul Merage School of Business at UC Irvine offers four dynamic MBA programs – plus PhD and undergraduate business degrees – that deliver its thematic approach to business education: sustainable growth through strategic innovation. It graduates leaders with the exceptional ability to help grow their organizations through information technology, analytical decision-making, innovation and collaborative execution. In-class and on-site experiences with real-world business problems give students the edge needed to help companies compete in today’s global economy. 
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	Six Centers of Excellence and an Executive Education program provide numerous and varied opportunities for students and the business community at large to enhance their education experience and update their professional expertise. While the Merage School is relatively young, it has quickly grown to consistently rank among the top 10% of all AACSB-accredited programs through exceptional student recruitment, world-class faculty, a strong alumni network and close individual and corporate relationships. For more information visit the website at merage.uci.edu.
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